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What is content marketing?
7 things to consider 

- Strategic
- Consistent
- Relevant
- Value
- Creation & Distribution
- Multi-channel
- Clear goal



What is called content?
Product/Service information, Blog, Feature, Article, Technical Content, 
Product Description, Product Picture, Customer Review, Knowledge Share, 
Presentation, Infographic, eBrochure, eCatalog, eBook, Webinar, Video / 
Explainer Video, Live Videos, Podcast, Animation, Forum participation, 
Business listing, Affiliating, Microblogging, Story telling, Social Media 
Calendar, Post & Update, Emailer, Newsletter, Question Answers etc



Statistics of content marketing in India













Strategies - ACC Model 
(Awareness-Consideration-Conversion)

- Relationship build up / binge tactics
- Educate, excite & engage model
- Story Triangle (Story of untold pain to unexpected gain)
- Empathy & Emotion [Power words]
- Research, Innovation, Technology integration (AI & Tools)
- User intention & User Experience (Playable, Clickable, Shareable)
- Lead magnet & lead funnel
- POD (Point of difference)
- FAB (Feature-Advantage-Benefit)
- SMART Mode (Specific-Measurable-Achievable-Relevant-Time bound)
- Repurpose & Content curation 

(Aggregation-Elevation-Distillation-Chronology-Mashup)



Example - Few Best Indian Brands















Use Dipper at Night
TATA - Rediffusion-YR - HLL



Tactful Brand Messaging on Landing Pages







A few proven types of content that yield results
- Emotional content 
- Purpose driven Content
- Insight based content
- Interactive Content
- OTT type content
- Bite sized videos









AI & Tools
- Chatbot (getgobot)
- Push notification (Onesignal)
- CTA (Call to action button/text/voice instruction)
- Triggered emails (Mailchimp, sendgrid, constant contact)
- Triggered pop up (Optinmonster)
- Cart abandonment popup
- Social Proof (Useproof.com)
- Gamification (Quiz-maker.com, flowlab.io etc )
- Content writing (Articoolo, Grammarly etc)
- Content research (answerthepublic.com, hashtagify.me etc)
- Celeb Endorsement (Celebyte.com)



Lessons 
- Help evangelists tell their stories
- Place your products in a practical context
- Solve problems with self-serve utility
- Deliver a personalized experience
- Spark meaningful discussions that promote worthy causes
- Prioritize lifetime customer value
- Incorporate the awe factor
- never underestimate the power of the ‘aww’ factor (punch cuteness)
- Add Hah-hah/LOL element
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