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Business Name: Usashi Realstates Pvt. Ltd.

Brief About the Project: Usashi Group is a fast-emerging and prominently rising real estate company in Kolkata. They 
deliver homes keeping in mind the importance of location, connectivity, buyer’s budget, quality and timely delivery. 
They are also one of the most preferred and trusted real estate developers when people look for properties to invest. 

They wanted us to maximize the brand visibility & awareness of different types of properties available through Digital 
Marketing. They wanted booking & sales of properties also.



The case as presented to us
Year: August, 2017 

Age of the project: 11 months

Projects given to us: Ushashi.in with little online presence & Evanieinfra.com with no online presence

Objective: Increase visibility, traffic, lead (enquiry), sales, retain traffic, improve user experience to grow business

Target Audience: Middle to upper middle class of society in Kolkata & other eastern India major cities, brokers, vendors, 
contractors, resellers

Their Online Presence:

1) Website was there only of Ushasi but that was not professional looking
2) Facebook page of only Usashi was there but it was poorly managed
3) No presence in other social media platforms 
4) No ranking in Search Engine
5) No visibility on any other online channel



Strategic Digital Marketing Mix: (AACRO Model)
Objective Strategy Action

Grabbing attention Activation - Reaching maximum people 
with less effort

Website development, Facebook business page 
creation, Linkedin Company page creation, Twitter 
account creation, Creating brand materials & social 

media creatives

Getting traffic Acquisition - Engaging target audience

Search Engine Optimization, Search and Display 
ads from Google Adwords, Social Media Marketing 
with Facebook engagement Ads, Email Marketing, 
Creating lucrative lead funnel by social incentives

Making the transaction 
happen

Conversion - Converting leads to 
customer

Call to action button, enquiry form, contact number, 
messaging, email, Facebook lead generation ad, 
Online booking feature on websites, EMI calculator 
feature

Keeping the business Retention - Bringing visitors/customers 
back

Analytics driven strategies, ORM, Content 
Marketing, Reviews

Improving user 
experience

Optimization - Give something new to 
remain in people's mind

Response management, Offering new things like 
discount during festivals, occasions, referral 

commission, easy loan, investment options etc



Creativity & Design
Social Media -
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Creativity & Design:

Website -



Creativity & Design:

Website -



Few Social Media & Content Marketing Ideas We Gave



Creativity & Design:

Ad copies -



Creativity & Design:

Emailer -



Creativity & Design:

Brochure sample -



Creativity & Design:

Brochure sample -



Execution
How we got traffic? -

1) From Search Engine Marketing (SEO & Google Ads)
2) Referral traffic from Social Media Marketing (SMO & SMM)
3) Email Marketing

How we got engagement? -

1) Social Media page management with content calendar
2) Posting as per page insight & boosting for likes & engagement

How we got conversion? - Optimizing conversion through ORM, Data analytics, Research, Client feedback, 
Prompt response, Experimentation on landing pages, Trying various lead capturing mechanism

How we got returning visitor? - Content marketing & email marketing



Execution: Social Media Marketing
Usashi -



Execution: Social Media Marketing
Evanie -



Execution: Content Marketing
Usashi -



Execution: Content Marketing
Evanie -



Execution: EMI Calculator Feature
Evanie -



Execution: Online Booking Feature
Evanie -



Execution: Online Booking Feature
Usashi -



Result
Keyword Ranking (Usashi)
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Result:
Analytics (Evanie)



Result:
Analytics (Evanie)



Result:
Analytics (Usashi)



Result:
Analytics (Usashi)



Result:
Google Display Ad (Evanie)



Result:
Google Search Ad (Evanie)



Conclusion
The bottomline of this presentation is that the client is quite happy with our effort as they are getting 
3900% average month on month ROI & they have increased investment in phases in last few months with 
additional projects awarded to us for promotion.



Other Real Estate Projects Worked On

1) DN Newtown of DN Homes Group project in Bhubaneswar - Government Approved Township 
Projects in Bhubaneswar. DN Homes had launched DN Newtown luxury project with Villa, 
Residential apartments & Duplex targeting upper middle class people.

More than 100 plots sold out in 9 months with our complete Digital Marketing solution



Other Real Estate Projects Worked On

2)   Harbourgreens - Harbour Greens is a unique affordable Villas/Bungalow project in Amtala, South                             
Kolkata (http://www.harbourgreens.in/)

Worked briefly for them. Developed their website & made their brand visible in search engine & social 
media



Few Testimonials
1) Rajesh Ghosh - VP, DN Homes



Few Testimonials
1) Arindam Chatterjee - Sr. Manager, Corp. Administration



Thank You for Watching the Presentation


